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C O M P A S S I O N 
We show respect, caring and 
sensitivity toward all, honoring 
the dignity of each person, 
especially the poor, vulnerable 
and suffering.

I N T E G R I T Y 
We promote justice and ethical 
behavior, and responsibly 
steward our human, financial 
and environmental resources. 
We strive to be consistent, 
equitable and fair.

C O L L A B O R A T I O N
We work in partnership, 
dialogue and shared purpose 
to create healthy communities.

E X C E L L E N C E
We deliver all services with 
the highest level of quality 
while seeking creative 
innovation.

In the spirit of healing
We are a Catholic health ministry providing healing and care 
for the whole person in service to our communities.

Our Judeo-Christian tradition compels us to promote Gospel values 
in all of our endeavors. We commit to honor these core values:

M A R Y  P R Y B Y L O ,  R N ,  M S N ,  F A C H E
President and CEO
St. Joseph Healthcare

St. Joe’s is your community 
hospital. We live and work 
each day with a calling to 
serve as a pillar of healing and 
compassion while responding 
to the ever-changing needs of 
our community.
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Like many other families, several generations of Darlings have supported their community 
hospital with volunteer leadership and generous gifts. Owen Darling, pictured with Sister Mary 
Humilia and Sister Mary Clementissa, donated a car to St. Joe’s in the 1960s, enabling the 
Sisters to expand their work and connect to a larger community. 

The Darling legacy continues today with campaign leadership from Mary Ellen and Ed Darling 
and loyal event sponsorship from Downeast Toyota. Pictured at right, above: Mary Clift, Mary 
Ellen Darling and Ed Darling.

Compassion
The St. Joe’s Difference:

You know it when you walk through the doors; there’s a welcoming 
feeling found only at St. Joe’s. A healing environment created by the 
Felician Sisters — a mission founded on compassion and shared by every 
employee, volunteer and care provider. 

St. Joe’s highly skilled caregivers recognize that every human desires dignity. We provide millions of dollars 
in charity care to the most vulnerable in our community each year. We are the preferred choice for those who, 
time and again, choose St. Joe’s because of the incredible team of people who are drawn to and promote our 
mission. Community support built St. Joe’s. The Campaign for St. Joe’s will build on that legacy to broaden our 
services, improve patient care and strengthen mission impact in the community we call home.
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Excellence
The St. Joe’s Difference:

People choose St. Joe’s for many reasons, including the award-winning 
track record of our care providers. Because of our team’s expertise and 
commitment, we continue to receive accolades for our quality. 

	 •	 St. Joe’s is the only hospital in the city with a 4-star Medicare rating. 

	 •	 St. Joe’s infection rates are among the lowest in the state. 

	 •	 Our Emergency Department’s short wait time persuades people of all ages to choose St. Joe’s.

J A N E  C L A Y T O N
Grateful Patient

I choose St. Joe’s for myself and 
my family because of the warm 
and compassionate care they 
provide. When my 90-year-old 
father fell and hit his head, I 
chose St. Joe’s again. I trusted 
the St. Joe’s nurses and doctors 
to provide the kind of respect and 
attentive care that anyone would 
want for a loved one.
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B O B  M O N T G O M E R Y - R I C E
President and CEO
Bangor Savings Bank

Collaboration
The St. Joe’s Difference:

As a community hospital, St. Joe’s is leading collaborative efforts to 
expand services to those most in need: 

	 •	 We provide free medical care for victims of human trafficking. 

	 •	 We screen patients for food insecurity and provide food to the most vulnerable in partnership with the 	
		  Good Shepherd Food Bank. 

	 •	 We distribute free Risk Reduction Kits with Narcan for those in danger of overdosing on opioids as part 	
		  of our role on the Community Health Leadership Board. 

	 •	 St. Joe’s employees raise funds and buy school supplies, food and clothing for children at the Kingman 	
		  Elementary School in Kingman, Maine. 

	 •	 Once a month, St. Joe’s employees make and serve a hot lunch at the Salvation Army. 

	 •	 Every day, our Laundry Service washes, dries and delivers bedding for the Bangor Area Homeless Shelter.
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PHASE ONE:
A new Outpatient Service Center
On average, we respond to 100+ requests each week from people seeking 
to enroll in one of St. Joe’s primary care practices. To help meet the patient 
demand for primary care and specialty services, we must invest in our 
vision for a comprehensive Outpatient Service Center at 900 Broadway. 

Immediate updates are required to improve patient care and the patient/
family experience at St. Joe’s. These new services will be conveniently 
located close to St. Joseph WorkWell and St. Joseph Internal Medicine, 
our largest primary care practice.

	 •	 A new Laboratory-Phlebotomy Service Center 

	 •	 A new General Medical Imaging Service 

	 •	 A new Same-Day Acute Primary Care Center 

	 •	 A new Outpatient Physical and Occupational 		
		  Therapy Center 

	 •	 A transformed architectural appearance will 		
		  create a more welcoming, healing environment 		
		  for patients and visitors

D A V I D  K O F F M A N ,  M . D . ,  F A C P
Medical Director, St. Joseph Internal Medicine
Associate Chief Medical Information Officer, St. Joseph Hospital

This campaign isn’t about St. 
Joe’s. It’s about taking care of 
patients and providing the tools 
for them to be healthy. This project 
is about making care convenient 
for patients—making Lab and 
Radiology available to the patients 
when and where they need it most.
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With assistance from architects of evidence-based design, we are 
designing the patient room of the future. Except for minor improvements 
and new windows coming in 2018, little has changed in most patient 
rooms since 1962. Phase 2 of our plan includes redesigning the rooms 
and inpatient experience at our 112-bed hospital. The redesigned private 
rooms will:

	 •	 Increase in size to support the care team and new technology

	 •	 Accommodate family members who want to stay the night and be part of the care team

	 •	 Utilize technology to access family pictures, music and art to enhance the healing environment

	 •	 Upgrade infrastructure needs including bathrooms, sound and light 

	 •	 Create the optimal space for promoting St. Joe’s culture of compassion and caring

We are planning for improvements to our inpatient rooms that will make St. Joe’s the regional leader in 
hospice and palliative care. Pain and symptom management and end-of-life care are so important, particularly 
since Maine is one of the oldest populations in the country. 

PHASE TWO:
Our commitment to patients and families

T R I C I A  Q U I R K
Campaign Leadership Team

My family—from both the Quirk 
side and the Gosselin’s—have 
a long history of supporting 
St. Joe’s. With extended family 
members growing older, and 
knowing that I may one day 
require a hospital stay, I 
am pleased to support The 
Campaign for St. Joe’s and 
necessary improvements to our 
inpatient units.
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Estimate for Phase 2Phase 1

We value integrity and responsibly steward our limited financial resources. 
The expansion of patient care services at our new Outpatient Service 
Center and improvements to the healing environment at St. Joe’s will only 
move forward with strong community support.

Healthcare Park Renovations to Accommodate Service Lines...$3,200,000

Laboratory-Phlebotomy Service Center...........................................$23,000

Outpatient Physical and Occupational Therapy Center..................$135,000

General Medical Imaging Services.................................................$202,000

Same-Day Acute Primary Care Center............................................$33,000

Central Service Line Registration.....................................................$13,000
We Estimate Our Total Investment Will Be $3,606,000

Investment in Inpatient Care...................... $15 million 

St. Joe’s philanthropy goals during this  
campaign include:
	 •	 A minimum of $7 million in outright gifts 
		  and pledges.
	 •	 $3 million through bequests and other planned 		
		  gifts, building a reliable future of philanthropy 		
		  beyond the campaign timeline. 

W I L L I A M  L U C Y
President
St. Joseph Healthcare Board of Directors
and Campaign Co-Chair We are counting on your donation to ensure that St. Joe’s continues to be the provider 

of choice for comprehensive, compassionate care in our community. 
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How to give

B I L L  D E M A S O
Campaign Co-Chair

St. Joe’s is accepting pledges payable over one to five years, as well as outright gifts 
of cash, real estate and other appreciated assets. 

We welcome your questions about how you might increase your gift potential by 
combining a pledge and a planned gift. 

Naming opportunities for gifts to The Campaign for St. Joe’s range from $10,000    
to $2 million. You may make your gift in honor or memory of someone, including     
a care provider.

Please call the St. Joseph Healthcare Foundation at (207) 907-1740 to learn more.

Your support will help us determine the timing and scope of the projects undertaken. 
Please join our early leadership donors with a pledge to The Campaign for St. Joe’s.
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THE CAMPAIGN FOR ST. JOE’S 
LEADERSHIP TEAM

Edward Darling, Honorary Chair
L. William Demaso, Campaign Co-Chair
Bill Lucy, Campaign Co-Chair
Granville “Ned” Jennings
David Koffman, MD
Mary Prybylo, RN, MSN, FACHE
Patricia Quirk
Vaughn Smith
William Wood, Jr., MD

CAMPAIGN 
STAFF

Sue Bernier
Brad Coffey
Julie Duran
Lisa Wahlstrom

ST. JOSEPH HEALTHCARE
BOARD OF DIRECTORS

Bill Lucy, President
Robert Clark
Joseph Cyr
L. William Demaso
Nelson Durgin
Granville “Ned” Jennings
Bernard LaBree
John Patten, DO

Sheila Pechinski
Sister Nancy Marie Piecewicz
Mary Prybylo, RN, MSN, FACHE
Adrien “Joe” Roy
Bradley Ryder
Cynthia Self, MD
Patricia Quirk

Campaign leadership

E D  D A R L I N G
Honorary Campaign Chair



St. Joseph Healthcare Foundation
Clift Darling House, 106 Congress Street
PO Box 1638
Bangor, ME 04402-1638

(207) 907-1740

www.stjoeshealing.org/campaign


